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Kaweah Subbasin Water Marketing Strategy
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Strategy Committee Meeting 

April 26, 2022
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Agenda

1. Welcome and Previous Meeting Recap

2. WMS Document Structure

3. Guiding Principles – Follow-up

4. Existing Water Markets Chapter

5. Public Workshop No. 2 - Scheduling

6. Next Steps
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Welcome & Previous Meeting Recap
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WMS Document Structure
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WMS Guiding Principles | Follow-up
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6

o One Kaweah Subbasin Market Strategy (formerly Structural Consistency)

The WMS will develop a common framework available to all Kaweah Subbasin GSAs.
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Existing Water Markets Chapter
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a. Overview of Existing Water Markets Chapter

• Key Market Features  - Measles Chart

• Decision Points & Guiding Principles

b. Open Discussion/Q&A
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A Water Market is defined as any Management Strategy that:

• Caps total water use within a defined geographic region

• Allocates a portion of the cap to individual users

• Allows users to transfer allocation to another party for beneficial use
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8 California Adjudicated Basins with Trading Institutions
Central Puente Tehachapi

Goleta Santa Paula W San Bernardino

Mojave Scott River 

9 Additional Markets from around the Western United States & Australia 
Buena Vista, California Central Kansas Water Bank

Pajaro Valley*, California Edwards Aquifer, Texas 

Westlands Irrigation District Oregon Freshwater Trust 

Fox Canyon, Ventura County Twin Platte District, Nebraska

Murray-Darling Basin, Australia

*Pajaro Valley is in planning stage and has not been implemented
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While markets vary based on structure, operating mechanisms and rules, all 

markets shore common components:

• Allocation - includes different methodologies for assigning a specific 

quantity of pumping to individual parties as well as approaches to 

monitoring and enforcing individual allocations

• Market Structure - includes different mechanisms for facilitating 

transfers of allocation as well as the availability of price information 

• Mitigation of Adverse Impacts - includes various rules which seek to 

avoid negative impacts to individuals, groups or the environment as well 

as systems for discovering and responding to unintended 

consequences
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While markets vary based on structure, operating mechanisms and rules, all 

markets shore common components:

• Allocation - includes different methodologies for assigning a specific 

quantity of pumping to individual parties as well as approaches to 

monitoring and enforcing individual allocations

• Market Structure - includes different mechanisms for facilitating 

transfers of allocation as well as the availability of price information 

• Mitigation of Adverse Impacts - includes various rules which seek to 

avoid negative impacts to individuals, groups or the environment as well 

as systems for discovering and responding to unintended 

consequences
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Market Structure refers to all of the mechanisms that facilitate transfers 

between buyers and sellers. Foundational components determine:

• how a participant learns the status of their own pumping

• how they validate the availability of another participant’s allocation

• how they submit bids and offers and agree to a price for a transfer

• how they receive regulatory approval for a particular transfer

INFORMAL FORMAL
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Relevant Principles

o Flexibility

o Transparency

o Equity & Inclusion
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Relevant Principles

o Transparency

o Equity & Inclusion
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Relevant Principles

o Flexibility

o Do No Harm
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Public Workshop No. 2 | Scheduling
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Next Steps & Action Items
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